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VB Test Cases

Ø Cases 1 to 9 were designed by IT.
Ø Case 10 designed by MMU 
Ø Approach: 

1. Select two market days as base cases ( 07/31/2001 
and 08/17/2001). There was no VB into these cases.

2. Run a series of hand-chosen scenarios with VB 
changes to the bases cases.

3. Evaluate software functionality and overall 
performance.

4. Get insight into potential for gaming on the market.
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Summary

Ø No surprises, no anomalous market responses 
were found.

Ø The NY market is more robust and harder to 
manipulate with virtual bidding than feared.

Ø MMU examined the tests in detail, including 
GT commitments.  Results are unremarkable.
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VB Market Test Summary


