
Case Study of Niagara Mohawk’s RTP Tariff 

Presented to: 
Price Responsive Load Working Group
July 23, 2004
Presented by:
Neenan Associates



2Confidential - date 

Case Study of Niagara Mohawk’s RTP Tariff

Study Objectives
Characterize customer response to & 
satisfaction with RTP tariff in a retail 
competition environment
Quantify price responsiveness of various 
customer groups
Differentiate between customer response to 
RTP prices and NYISO DR program 
incentives
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Case Study of Niagara Mohawk’s RTP Tariff

Project Team and Funding
Conducted by: Lawrence Berkeley National Laboratory 
(LBNL) and Neenan Associates (Neenan)
Funded by: California Energy Commission through its Public 
Interest Energy Research (PIER) Program 
Coordinated by: Consortium for Electric Reliability 
Technology Solutions (CERTS)

Study Report Products
The complete report and Executive Summary available at:
http://eetd.lbl.gov/EA/EMP/
Customer Experience Pamphlet - highlights study results 
for customers - funded by NYSERDA
Two-Page Study Fact Sheet – produced by Neenan 
Associates and Lawrence Berkeley National Laboratory
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Fact Sheet

Study Objectives
Study Population
SC-3A Commodity Price History
Hedging Actions and Preferences
Load Shifting in Response to Price
Load Conservation in Response to Price
Peak Load Curtailment Potential
Participation in NYISO Demand Response 
Programs
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Customer Experience Pamphlet
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